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About Me!
I’m Wrisa Waymer, a multidisciplinary graphic designer with over four years 
of experience building brand identities and design campaigns across digital, print, 
environmental, and motion. 
My background spans branding, typography, illustration, and motion design                
— developing visuals that connect with the people they’re built for, whatever
the client or category.

I’ve built brand identities from the ground up for independent clients, including a full 
logo and brand system for a consulting firm and original branding for an emerging 
clothing label. I’ve also worked at scale inside major organizations — Major League 
Baseball’s League Office, the Atlanta Braves, and the Houston Astros — designing 
hundreds of campaign graphics, social content, and print materials across a single 
season.

Whether it’s an original brand from scratch, a digital ad, or a stadium-scale campaign, my aim is to transform creative ideas 
into work that connects with the people it’s built for.

Skills: 
Adobe Creative Cloud
(Photoshop, Illustrator, InDesign, After Effects)

Microsoft Office Suite
(Word, Excel, PowerPoint) 

Illustration
Branding

Advertisement Design
Apparel Design
Marketing Design
Motion Graphics 
Figma 
Canva
Print Production

Photo Manipulation/Photography  
HTML & CSS 
Presentation Design 
Client Presentations

350+ graphics/season   |   30% ticket lift (Astros)   |   25% ticket lift (Braves)   |   20K+ social reach
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Harvest Goddess / Winter Goddess
(Personal Work)
The Brief
Self-directed. A search for seasonal-goddess imagery turned up almost no African American representation, across both winter and 
harvest themes.
My Approach
I portrayed both the winter and harvest goddess as African American women, researching seasonal iconography to keep each piece 
rooted in the tradition it draws from.
My Role
Full concept and illustration for both pieces.
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Ozzie Go Fish Card Deck 
(Atlanta Braves — lead piece)
The Brief
Design an Ozzie Albies Go Fish card deck, 
featuring hand-illustrated fish.
My Approach
This meant designing a full illustrated set — each card needed to work individually and as part of a cohesive deck, translating a go fish 
game into concept into original character illustration and graphics.
My Role
Illustrated and designed the full deck.

Production File Actual Product
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HBCU Night
(Atlanta Braves)
The Brief
Design the full theme for HBCU Night — incorporating a blue color palette, pendants, the HBCU logo, and band photography 
— to announce the event and inform fans about its components: the HBCU marching band, a bobblehead giveaway, and a 
pre-party.
My Approach
Rather than a single announcement graphic, I built the visual identity as a system that could travel across email, social, and 
in-game channels — pulling the color palette, pendant motif, and band imagery into one cohesive look so the campaign felt 
unified no matter where a fan encountered it while also ensuring the branding was aligned with the Atlanta Braves.
My Role
Full campaign concept and design across all channels.
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Happy Thanksgiving Graphic
(Atlanta Braves)
The Brief
A social media graphic celebrating Thanksgiving, built to represent the full breadth of “Braves Country” — including a Spanish-lan-
guage version and a companion stats graphic.
My Approach
I designed a small family of graphics — the primary piece, a Spanish translation, and a stats-driven companion — so the cam-
paign could speak to different segments of the fan base without diluting the core design.
Result: The post reached 20K+ people and drew 61 comments — one of the stronger-performing organic social pieces from that 
season.
My Role
Graphic and design execution for the campaign.
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Blooper Cereal Bowl  
(Atlanta Braves — lead piece)
The Brief
Design a cereal bowl for Kids Club — with one major constraint:  I couldn’t see the physical item  before it went into production.
My Approach
I built the design to align correctly on a bowl I’d never physically  handled, developing several  concept directions inspired by nostalgic 
cereal bowls from the late ‘90s. Marketing and ticket sales voted on the final direction, with minor tweaks incorporated afterward to 
ensure the design matches on the front and back.
My Role
Concept development and final design, refined based on internal team feedback.

Production File

Mockup Actual Product
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Batman Ticket Package  
(Atlanta Braves)
The Brief
Create a Batman-themed ticket package that kept Batman’s brand identity intact while integrating the Braves — designed to feel like 
a collector’s item.
My Approach
The challenge was balance: lean too far into Batman and it stops feeling like Braves merchandise; lean too far into Braves branding 
and it loses the licensed IP’s appeal.
My Role
Full design of the ticket package.

Final Approved Design Final Printed Design
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Braves2Business Directory
(Atlanta Braves)
The Brief
The sales team wanted a business directory showcasing Braves-partnered businesses at their annual networking event, categorized by 
industry.
My Approach
This meant organizing a large volume of partner information into a directory that reads clearly in both digital and print formats — priori-
tizing navigability by category over a purely decorative layout.
My Role
Designed the full digital and print directory of all Braves business partnerships.

Member Directory
2024

Welcome to the Braves to Business Member Directory, your guide 
to the diverse array of companies participating in our Braves to Business Program. 
Within these pages, you'll discover details about each of our esteemed members, 

offering a glimpse into their expertise, services, and contributions to our community. 

Please note that while this directory provides information about our Braves to 
Business Members, contact details have been intentionally omitted. This decision 

reflects our commitment to fostering meaningful connections and ensuring 
introductions are made in a thoughtful and purposeful manner. Should you find 

a company of interest within these pages, we encourage you to reach out to your 
dedicated Braves representative or contact us via email at business@braves.com to 

facilitate the introduction process. 

Thank you for being part of the Braves to Business community. 
Together, we're building lasting relationships and driving mutual success.

FAQ:

What is the Braves to Business Program?
The Braves to Business Program presented by Global Payments is a complimentary enhancement 
to our A-List Season Ticket Memberships. For more information, visit braves.com/business.

How can I be included in the Member Directory?
To be included in our Member Directory, you need to be a part of our Braves to Business Program. 
Our Braves to Business Program is open to any company that purchases an A-List Premium 
or A-List Season Ticket Membership.

What if I am a current A-List Premium Member, A-List Member or Corporate Partner 
and would like to be included in the Braves to Business Member Directory?
The Member Directory is updated and printed annually. Before each update, the Braves 
will send multiple emails to the account holder of record to provide company information 
for inclusion in the directory. You can also fill out the information now by clicking here.
Please keep in mind your information will not be included until the next update. 
Only A-List Premium Members, A-List Members and Corporate Partners are eligible to be included.
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We’re thrilled to welcome you as a presenting partner of the Braves to Business platform! 
As proud Atlantans, and the Official Commerce Technology Provider for Truist Park

 and the Atlanta Braves, we know the power of connections and community. 
That’s why we’re excited to support this initiative, helping foster meaningful 

relationships among Braves partners and enthusiasts. 
 

The Braves to Business directory is a fantastic resource for connecting 
with diverse businesses in our community. Whether you’re looking for collaborators, 

suppliers or just want to expand your network, this platform helps you discover
 and engage with professionals who share your passion for the Braves.

 
As you explore the directory, you’ll find valuable info about other members, 

including company profiles and areas of expertise. We encourage you 
to make the most of this resource and your Braves Service Rep 

to share ideas and discover opportunities for growth.
 

At Global Payments, we make commerce easy. For any business. At every scale. 
It’s what we do for millions of people and businesses around the world. And together 

with this community, we’re excited to create a future full of innovation, 
collaboration and prosperity.

 
Thanks for being a valued member of the Braves to Business community. 

We’re looking forward to this journey together and building lasting connections
beyond the ballpark.

 

To learn more about Global Payments and how we can 
help you run and grow your business. 

Click Here for More Information

https://mktg.mlbstatic.com/braves/documents/y2025/atlanta_braves_b2b_member_directory_sample.pdf
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Atlanta Braves — Game Day Playbill Cover
The Brief
Guest Services distributes a playbill for every home game.
For each series, the cover features either the standout player from the week or a player tied to that series’ theme.
My Approach
This meant making a fast, well-reasoned call on rotating content every series — reading recent performance or an upcoming theme 
and translating it into a cover concept
on a tight, recurring deadline.
My Role
Cover design and player/theme selection, across multiple issues including a Chris Sale cover.
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Braves Country Baseball & Softball Decks
(Atlanta Braves)

The Brief
The Braves Alumni Department needed two decks for their Braves Country Baseball & Softball community program — one focused on 
parks, the other on potential sponsorship and future opportunities. 
My Approach
Since the two decks served different audiences and goals — community/parks information versus a sponsorship pitch — I built each 
with its own emphasis while keeping them visually consistent as a matched pair.
My Role
Designed both decks.

Braves Country Baseball and Softball is a youth association 
with a focus on emphasizing the importance of playing 
at the local level. Our mission is to create a deeper 
relationship with our fanbase while also bringing prestige 
back into playing for your community.  We are committed 
to providing a strong cultural environment that 
will promote a lasting love for the game. 

MMiissssiioonn  SSttaatteemmeenntt
Empowering Communities, 
Building Champions: On and Off the Field

22002244  IImmppaacctt
Ways we make an impact 

IInnddiivviidduuaallCCoommmmuunniittyy  PPaarrkkss

v

110000 unique parks
113300 total programs 
Located in 6 states in Braves Country

Park revenue: $100k 
Raised in the community through BCBS tournaments

Community Parks Individual
IInnssttrruuccttiioonnaall::

CCooaacchheess’’  CClliinniicc::
• 550000 coaches at Truist Park
• Instructional Video recipients: 1,800

SSuummmmeerr  CClliinniiccss  
• 17 total baseball & softball clinics in Georgia 
• Total of 11,,224422 registrants

FFaallll  CClliinniiccss
• 6 Fall Clinics throughout 
    Braves Country 

3355,,000000
Programs & Participants

2024 BCBS season (tournaments/league play)
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Billionaires Row Sales Presentation  
(Freelance — lead piece)

The Brief
Design a sales pitch deck for Billionaires Row, a spirits brand, that felt sophisticated and matched the brand’s existing standards.

My Approach
The deck started as 
a Canva slide, but the brand’s standards called 
for something more refined — so I rebuilt it to hit that bar while solving a practical constraint: the client needed to make 
internal revisions in Microsoft PowerPoint, not Canva.
My Role
Designed the full deck independently as a freelance project. 
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Peterson Group LLC — Logo + Branding  
(Freelance — lead piece)
The Brief
Design a logo and full brand identity for Peterson Group LLC, a consulting firm, for use across their business and website. The client 
specified pink and green as their brand colors.
My Approach
Consulting firms live or die on trust and polish, so the challenge was building an identity that felt credible and professional while still 
standing out in an unconventional color pairing. I worked to make pink and green feel intentional and sophisticated rather than playful 
— developing a system, not just a mark, that could carry consistently across the logo, business materials, and the website.
My Role
Full logo and brand identity design, delivered independently as a freelance project.
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Introduction

Mission Statement
To empower organizations and leaders with strategic insight, transformative development, 

and trusted guidance that drives clarity, alignment, and measurable performance.

Vision Statement
To be the premier consulting partner known for elevating leadership, strengthening 

organizational capability, and shaping high-performing cultures across industries.

3

Brand Essence

Integrity
We operate with honesty, 

transparency, and professionalism 
in everything we do.

Excellence
We set high standards and deliver 

exceptional outcomes for our clients.

Collaboration
We work side-by-side

with organizations to build trust, 
alignment, and shared success.

Empowerment
We help leaders and teams 

unlock their strengths and grow 
with confi dence.

Impact
We focus on solutions that create 
meaningful, sustainable change 
for people and organizations.

Core Values

4

Brand Essence

Professional
We bring polish, executive presence, 

and a commitment to high 
standards.

Empowering
We uplift leaders and teams—

strengthening confi dence, capability, 
and collaboration.

Strategic
We are thoughtful, analytical,

and intentional in the way we assess 
challenges and design solutions.

Empathetic
We listen deeply, understand 

organizational dynamics, and meet 
clients where they are.

Trusted
Clients rely on our credibility, 

experience, and steady leadership.

Brand Personality
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Brand Essence

Professional & Respectful
We maintain a tone that refl ects 

executive-level experience
and thoughtful leadership.

Human & Approachable
We connect with clients through 

warmth, understanding,
and authenticity.

Insightful & Strategic
We highlight perspectives that help 

clients understand the “why,” 
not just the “what.”

Supportive & Encouraging
We speak in a way that strengthens 

confi dence and inspires growth.

Clear & Confi dent
We communicate directly, 
with clarity and purpose. 

Our expertise guides the way.

Tone of Voice
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Logo Usage

Full Color

Positive

Negative

Primary Logo
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Logo Usage

Full Color

Positive

Negative

Secondary Logo
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Primary Icon

Logo Usage  Icon

Positive

Full Color

Negative
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Main Color

Black Forest
HEX: #0B3500
RGB: 11, 53, 0

CMYK: 79, 0, 100, 79

Primary Color

Powder Blue 
HEX: #ACC6DC

RGB: 172, 198, 220
CMYK: 22, 10, 0, 14

Accent Color 1

Imperial Red 
HEX: #F45255

RGB: 244, 82, 85
CMYK: 0, 66, 65, 4

Accent Color 2

Alabaster Grey
HEX: #E1E4E0

RGB: 225, 228, 224
CMYK: 1, 0, 2, 11

Color Palette
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Pezula Regular 

Verdana

ABCDEFGHIJKL NOPQRSTUVWXYZ 

01234567890!$�

ABCDEFGHIJKL NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvxxyz 
01234567890

Primary Font- Best use of Primary font for Headers, Titiles, etc

Best use of secondary font for body, subheaders, etcSecondary Font-

Typography

11

Brand Application

12
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We Are Braves Country Campaign
(Atlanta Braves — secondary)
The Brief
Extend the Braves brand into an ongoing campaign highlighting the team’s extensive fan base across the South and its televised histo-
ry — deployed across a digital ad banner, social graphics, and video.
My Approach
Rather than a single asset, this meant building a sub-identity that stayed visually tied to the core Braves brand while working inde-
pendently across very different formats — a horizontal ad banner, square and vertical social posts, and video.
My Role
Designed the campaign banner and associated cross-channel graphics.



Check out my website! 

Want to see something in particular? 

Reach out via email or phone (404) 394-3793
to contact.  

Want to see more?

https://www.wrisawaymer.media
mailto:wrisa.waymer%40gmail.com?subject=Reachout
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